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A  HH i s t o r y  oo f  II n v o l v e m e n t  

For more than 20 years, Creative Associates International, Inc. has been providing technical services to 
communities, governments, nongovernmental organizations, and private companies around the world.
Founded in 1977 by four women, Creative Associates is now an international organization with offices on four 
continents.  An accomplished and dedicated staff is committed to community development, quality education,
civic participation, and local empowerment.   

A  CC o m m i t m e n t  tt o  II m p r o v i n g  BB a s i c  EE d u c a t i o n  

Since its inception, Creative Associates has been committed to improving education for underserved 
populations. Internationally, Creative Associates has promoted peace and prosperity through education and
advocacy, guided by principles of equity and respect. Creative Associates has worked to support education 
policy reform, increase access, improve quality, and raise parent/community involvement in building and 
maintaining educational programs. Activities have been aligned with global efforts to provide education for all
by 2015.  

Although progress has been made, achieving universal basic education still presents challenges.  Where access
has increased, overcrowded classrooms have often resulted and have contributed to the need for more
schools, materials, and teachers.  At the same time, access remains elusive for the hardest to reach – children
in isolated rural areas, children in conflict or post-conflict situations, children with disabilities, and those who are
compelled, by poverty or tradition, to work in abusive situations. School performance, retention, and 
completion are particularly challenging for those whose families have been affected by HIV/AIDS. 
An alarming incidence of HIV/AIDS among teachers is further affecting instruction. While the advancement of
girls’ education remains a priority, Creative Associates has embraced a broader mandate for equity, to include
boys and girls and children of all races, languages, and ethnicities. Providing instruction to children speaking
local, indigenous languages requires more attention.

Working cooperatively with the United States Agency for International Development (USAID), government
ministries, international donors, and local stakeholders, Creative Associates designs activities that improve basic
education while strengthening individual, community, and institutional capacities to identify needs, create 
solutions, and engage in collective action.  
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-  RR e f o r m i n g  PP o l i c y  -

Creative Associates believes that clear, well-conceived education policies are the framework by which education reform is
guided. To be effective, policy development must involve careful planning, commitment at all levels, widespread 
dissemination, and regular monitoring.  

Creative Associates provides technical assistance to help education planners develop policies on pressing educational issues.
Dialogue sessions have encouraged discussion on a variety of topics, including universal access, girls' education, curriculum
reform, education for children with disabilities, and food distribution as a part of a comprehenisive redevelopment effort
for Afghanistan. Creative Associates research initiatives have also stimulated policy reform; in Latin America, for example,
Creative Associates researched private sector participation in primary education and offered recommendations concerning
the use of public/private sector partnerships to improve formal education. In Uganda, the firm’s research on the 
effectiveness of various nonformal education programs is guiding planners in deciding the future of nonformal education at
the primary level and ways to integrate children who participate in nonformal programs into the formal system. The firm
is currently coordinating a community outreach effort to build acceptance of Uganda’s new universal primary education
policy and to make the policy more responsive to the local community.

-  PP r e p a r i n g  TT e a c h e r s  -

Creative Associates believes that good teachers are essential to quality education, and that teacher development is key to
education reform. Teacher development is a continuing process, pre-service and in-service training programs should spur
both seasoned and newly hired teachers to grasp and use new ideas, methodologies, and approaches. The firm’s teacher
development strategies bring the training to the teacher, providing technical assistance and follow-up at the regional and
school levels.  Guidance, support, and feedback are provided to teachers by locally based technical experts, master 
teachers, peer instructors, and tutors. Principals and head teachers should be integrally involved in training programs so
that they reinforce teachers’ implementation of classroom innovations and provide continuing administrative and 
managerial support.  

Creative Associates is applying this approach throughout the world.  In Uganda, the firm is working with the Ministry of
Education to complete nationwide implementation of the Teacher Development and Management System by which tutors
support teachers within designated clusters.  In Latin America and the Caribbean, the firm is helping to establish Centers
of Excellence for Teacher Training within existing universities. Through these centers, teachers working with children in
some of the region’s poorest communities will have access to the latest research on teaching reading and writing, proven
strategies for applying that research, and instructional materials to support new techniques.
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The Centers of Excellence for Teacher Training will prepare teachers to
improve reading instruction for students in the early grades in Latin
America and the Caribbean.

In Uganda, Creative Associates supervises, monitors, and facilitates
in-service training for cooperating center tutors in 14 national 
primary teacher colleges.

F
o

u
n

d
a

t
i

o
n

s
of basic education

3



-  II n v o l v i n g  CC o m m u n i t i e s  -

Creative Associates believes that parents and communities should be active participants in their children’s
education.  Meaningful and structured community involvement can improve enrollment, performance, and
retention, particularly for disadvantaged groups.  

Creative Associates’ approach to community involvement engages communities at every stage of project
planning and implementation. Creative Associates helps community members to identify needs and barriers
to school participation and to design local action plans. Community members then implement the plans and
monitor progress. 
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In Senegal, under Project JOG, communities consult on
the barriers to girls’ education and devise solutions
appropriate for their circumstances.

In Malawi, Creative Associates used village-based theater performances to raise awareness regarding the
local barriers to sending girls to school and the importance of girls’ education. Community members then
designed and implemented local action plans to address the barriers. A similar process was used to identify
barriers to education quality and later to raise awareness about HIV/AIDS prevention in Malawian 
communities. Creative Associates now uses elements of the process to improve basic education in Zambia
and to advance girls’ education in Senegal.

In Malawi, Creative Associates used theater 
performances to raise awareness regarding the local
barriers to sending girls to school and the importance of
girls’ education. 



-  AA s s u r i n g  EE q u i t y  -

Creative Associates’ definition of “equity” reaches beyond gender to include children from all races and
socioeconomic classes, children with physical or cognitive disabilities, and other underserved populations.
As a guiding principle, Creative Associates promotes and fosters equity and inclusion in all projects.

Creative Associates uses social mobilization to raise public awareness, increase community involvement,
and build local commitment from all sectors of society for equity issues.  Creative Associates also builds local
capacity to prepare education systems to accommodate girls and other underserved groups.  Activities may
include communicating messages via multi-media campaigns, identifying and highlighting the successes of
local role models, and making infrastructural improvements to improve access or increase demand.
Vocational and life skills training is provided, and teachers and administrators are equipped with new 
strategies that will result in improved learning and performance for all of the students involved.  Government
commitment, community involvement in project planning and implementation, and teamwork contribute
to lasting results.

Creative Associates has been particularly successful in applying these strategies to improve education for
girls. In Senegal, Creative Associates, with the support of a local NGO, has successfully mobilized local 
communities and schools, and guided them in tapping their own creativity to plan and implement local 
activities to increase girls’ participation in school. In Morocco, to improve education for rural girls, the firm
designed and tested a set of technical interventions to improve management of education at the provincial
and local levels, train educators, and increase community support for education.

Across eight countries, through the Equity in the Classroom (EIC) project, Creative Associates equipped
teacher trainers, supervisors, curriculum developers, and other education stakeholders with equitable
teaching practices and strategies for managing classrooms, providing instruction, adapting classrooms and
textbooks to address all children’s learning needs, training and supervising teachers, and assessing 
performance. Creative Associates’ classroom observation tools and school equity profiles help trainees in
assessing existing situations and monitoring progress.

In Peru, two national-level  workshops 
provided participants with tools for
promoting equity in local classrooms.
These EIC participants then trained 
thousands of teachers, who in turn reached
over 72,000 girls and boys.      
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-  BB u i l d i n g  LL i f e  SS k i l l s  -

Creative Associates introduces life skills in basic education and training programs to equip children with the
practical skills and knowledge that they need to function effectively in their communities.  In some contexts, this
includes skills in self-awareness, interpersonal relationships, problem solving, and personal decision making.  In
other situations, life skills may also include knowledge and skills needed to practice family planning, raise healthy
children, generate resources for their families, manage their own businesses, and participate in civil society. 

In Uganda, Creative Associates integrated life skills with basic literacy, numeracy, science and health, and social
studies instruction for out-of-school youth.  In Senegal, life skills modules communicate practical information,
build understanding and respect for human rights, and strengthen civil society.  The modular instruction, which
covers human rights, business development, health, reproductive health, HIV/AIDS, sanitation, management,
collective problem solving, and conflict resolution, is supported by interactive learning activities, traditional
dance, and music to mobilize community spirit and commitment.

Creative Associates sees life skills training as an
opportunity to provide communities, teachers, and
students practical tools that help them build better
lives.  

In the words of a Senegalese girl...

“Before the life skills program, I was working as a seamstress and
never thought about my human rights. But since the start of the
program, my parents have come to recognize my rights, especial-
ly my right to education, by allowing me to attend class and
encouraging other neighborhood parents to enroll their children
in the program.”    



-  PP r e v e n t i n g  tt h e  SS p r e a d  oo f  HH I V / A I D S  -

The prevention of HIV/AIDS forms an integral part of Creative Associates’ life skills training.  With the 
prevalence of HIV/AIDS increasing more rapidly among women and girls than among males, Creative
Associates recognizes the important role women and girls, as well as men and boys, play in preventing the
spread of HIV/AIDS.  Creative Associates also is sensitive to the strategic position religious leaders hold in
mitigating the spread of HIV/AIDS and strives to include clergy and cultural leaders in an integrated approach
to HIV/AIDS prevention through education. 

Education to prevent HIV/AIDS involves teaching children how to protect themselves against the virus. In
addition to providing information on HIV/AIDS and sexuality issues, the firm develops and 
promotes life skills programs that empower people to change their behaviors and avoid high-risk situations.
Creative Associates works to mitigate the impacts of the disease, which include the increased likelihood of
girls’ removal from school and the devastating drain on teachers due to infection. 

In hard-hit countries, such as Zambia, where approximately 700 teachers are dying from HIV/AIDS every
year, Creative Associates is involved in a dual-pronged approach to combating the pandemic through its
CHANGES project. At the grassroots level, the program encourages schools and communities to identify
issues related to the disease and to develop and implement strategies for dealing with those issues. Small
grants have supported peer counseling training in schools and communities, school-based anti-AIDS clubs,
construction of HIV/AIDS counseling and feeding centers in schools, a boarding house for HIV/AIDS
orphans, and income-generation activities to support families with HIV/AIDS orphans. 

Creative Associates also works at the ministry level so that community- and school- generated HIV/AIDS 
initiatives can take root and flourish. In Zambia, Creative Associates completed a comprehensive 
assessment of the impact of HIV/AIDS on the education sector.  Findings from the assessment will be used
to review and formulate policies, and to plan and design interventions, including training for head teachers,
teachers, school counselors, and ministry officials in HIV/AIDS prevention and mitigation. The project will
also produce and disseminate HIV/AIDS awareness messages through mass media.
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-  EE d u c a t i n g  CC h i l d r e n  ii n  CC r i s i s  SS i t u a t i o n s  -

In crisis situations—conflict and natural disasters, and ensuing forced migration and complex refugee 
situations—education is critical for stabilizing and safeguarding the lives of children.  Education is key to helping
refugee communities and those affected by conflict and disaster to return to normalcy in everyday life.
Education can also ease political transition by engaging populations in information sharing and dialogue around
citizens’ roles and rights in a new political climate. Countries recovering from armed conflict, including
Afghanistan, Sierra Leone, Sudan, and Burundi, have benefited from Creative Associates’ services aimed at
restarting ailing or nonexistent education systems, and assessing and evaluating initiatives underway for the
demobilization and reintegration of child soldiers.  

Participation is imperative in Creative Associates’ approach to reestablishing education systems and 
collaborating on education reform in crisis situations.  Transitional governments, recently formed government
ministries, NGOs, and donors must all be involved. Implementing a newly articulated education policy,
addressing immediate and long-term community and school needs, and resolving any residual ethnic, religious,
and factional issues are all significant challenges.  Qualifying a sufficient number of teachers, providing teaching
and learning materials, and serving multi-age, multi-ability classrooms—with students who are often returning
to school after a prolonged interruption—must also be addressed quickly and effectively while student and 
parent interest is strong.

Creative Associates considers each of these issues in developing education programs for children in crisis 
situations and has actively pursued the development of practical solutions. Through its Basic Education and
Policy Support (BEPS) Activity, Creative Associates has evaluated the Youth Reintegration Training and Education
for Peace Program in Sierra Leone and made recommendations for wider implementation throughout the
country. A BEPS team has examined the impact and broader implications for Sudan of a new teacher training
center in Kenya’s Kakuma refugee camps. Creative Associates also has taken several steps to further education
in post-conflict Afghanistan. In early 2002, Creative Associates convened representatives from international
PVOs, local Afghan NGOs, the Ministry of Education, and various donors to discuss and coordinate 
food-aid-related and education activities. In December 2002, Creative Associates implemented a workshop
that brought together 150 teachers, Ministry of Education officials, and NGO and donor representatives to 
discuss a proposed new curriculum framework for kindergarten through twelfth grade.  Creative Associates is
currently implementing a three-year effort to produce textbooks, radio-based teacher training, and 
accelerated learning for primary school students through the USAID-funded Afghanistan Primary Education
Program (APEP).
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In December 2002, at the Sharing Perspectives on
Curriculum Development in Afghanistan workshop,
participants provided key recommendations for
moving the curriculum development process 
forward. 

Through its Afghanistan Primary Education Program
(APEP), Creative Associates will provide textbooks,
teacher training, and accelerated learning programs
to bolster basic education services in Afghanistan.
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-  CC o m b a t i n g  AA b u s i v e  CC h i l d  LL a b o r  aa n d  HH u m a n  TT r a f f i c k i n g  -

Creative Associates recognizes that children throughout the world have to work to support their families and
themselves.  Creative Associates distinguishes between children who work and children who are in abusive
labor situations, including slavery, child prostitution and pornography, and work that, by its nature or the 
circumstances in which it is carried out, is likely to harm the health, safety, or morals of children.  

Creative Associates believes that every child, regardless of economic circumstance, has the right to a basic 
education, and that, over the long term, education will contribute to the alleviation of poverty.  When 
supported by protective policies and financial support for poverty-stricken families, educational opportunities
can help parents choose school over abusive work situations for their children. To be effective in reducing 
abusive child labor, quality education should be accessible and relevant.  Financial support needs to 
acknowledge both the direct and indirect costs of attending school, as well as the loss of family income while
children are not working.  

Creative Associates’ holistic approach heralds awareness and prevention as its key elements in combating child
labor. Creative Associates begins with detailed rapid assessments to identify the child labor issues in a given
country and the existing educational barriers.  Creative Associates’ educational assistance reflects a broader 
definition of education, including basic literacy and numeracy, human rights, and vocational and life skills 
training.

Creative Associates has introduced pilot programs as a means of combating abusive child labor around the
world. In Honduras, Creative Associates is testing the effectiveness of non-traditional interactive radio
instruction methodologies in nonformal contexts in the provision of educational services to working children.
In Bulgaria, Creative Associates works with local NGOs to identify at-risk teens and prevent trafficking of young
girls for prostitution and other illicit activities.  In Ghana, where many children and youth are involved in cocoa
production, Creative Associates is launching a radio awareness-raising campaign and designing a functional 
literacy life skills curriculum that teaches child worker safety in agriculture.  Training assists out-of-school 
children and youth, parents, and employers to learn more about worker rights, dangers for children in the
workplace, and the benefits of acquiring a basic education. In Nepal, the firm provides nonformal education
and vocational training to internally displaced and vulnerable children affected by conflict and thus at increased
risk of trafficking and migration in search of employment.



Creative Associates is working to educate
youth in conflict-affected Nepal about safe
migration in order to curb the incidence of
human trafficking and abusive child labor.
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Children are often compelled to work in abusive 
situations in many parts of Latin America. 
In Honduras, Creative Associates has launched a
pilot project to provide educational services to
working children.
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-  CC o l l a b o r a t i n g  AA c r o s s  SS e c t o r s  -

Children often come to school with a variety of nutritional, medical, and economic needs that affect their 
ability and readiness to learn. Sick and malnourished students need treatment and/or nutritional 
supplementation to fully benefit from schooling. To be truly learner centered, Creative Associates meets 
children where they are so that they may become functional in school and society.

Because of the constellation of needs each student brings to the classroom, Creative Associates sees 
education as an instrument for change across sectors, including in the health, agriculture, and 
micro-enterprise sectors. Creative Associates fosters genuine collaboration between government 
ministries that traditionally operate in isolation. By creating teams of officials from multiple sectors, the firm
strives to overcome bureaucratic barriers to cross-sectoral collaboration. Creative Associates sees the vital
importance of using education to combat social problems in the areas of health and 
sanitation, agricultural practices, and poverty alleviation.  

In Zambia, Creative Associates employs a collaborative paradigm in its school health and nutrition activity.
Across 130 schools, the pilot program conducts deworming and micronutrient supplementation, as well as
cognitive assessment research to determine the efficacy of the interventions. The approach is an 
innovative, school-based one in which teachers are enlisted to enhance school achievement through improved
pupil health. Officials from multiple ministries work together to monitor this program, in which teachers wear
several hats: teacher, health agent, and rural community mobilizer.

Teacher-administered deworming and
micronutrient supplements should
improve Zambian children’s health
and capacity to learn. 
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Raising Community Awareness Brings Changes in Girls’
Education

When I was invited to perform during the launching of the CHANGES
Programme in Livingstone, I was excited to see so many women who
could speak English, carrying big files and speaking with confidence in
front of men.  I thought I could be the same if only I could go for more
education.  And the song that I sang with other friends in the meeting,
“Mama won’t you send me to school…I want to be a teacher….be a
doctor…” really touched my heart. I was determined to do anything
to influence my parents to send me to secondary school.  The song
was taught by the CHANGES programme’s field researchers who had
come to my school….

….During a drama performance at my school, which was organized
by the Programme, hundreds of parents attended.  The drama was
about the importance of sending girls to school and the dangers of
HIV/AIDS.  My parents were there too.  I think the drama really made
them think about my future and education.  They even started saying
to their neighbors that “Education is not only for boys.”

….At home I helped my parents on the farm and in the garden and
did all kinds of extra work to help them make some extra money for
my education.  And I also impressed them by not hanging around with
boys in the village, which made a difference.

….My hard work paid off.  My parents decided to send me to
Livingstone for my secondary education along with my brothers.  I am
very happy here.  I would like to be a teacher so that I can influence
other girls back in my village to go for more education.”

Story by Kazia Sikayasa, a fourteen-year-old girl from Chooma River
Primary School in Zambia.



S EE LL EE CC TT EE DD P RR OO JJ EE CC TT SS

A f g h a n i s t a n  PP r i m a r y  EE d u c a t i o n  PP r o g r a m  (( A P E P )

APEP aims to bolster Afghanistan's basic education services through accelerated learning, radio-based teacher
training and by providing additional textbooks to the country's schools. The three-year USAID-funded 
endeavor will assist children - many of whom are overage girls and boys in the primary grades - in catching up
to their appropriate grade level. APEP will also allow teachers to receive training in their local communities
through the medium of radio.

B a s i c  EE d u c a t i o n  aa n d  PP o l i c y  SS u p p o r t  (( B E P S )  

BEPS is a $65 million USAID-funded indefinite quantity contract that provides specialized professional and 
technical services to USAID missions and regional bureaus, seeking to assist developing and newly 
independent nations to improve the quality, access, management and effectiveness of their educational systems.
The key areas of focus are basic education, education policy reform, education to combat abusive child labor,
and education in crisis situations.

The BEPS team has designed and implemented activities in Zambia, Uganda, Democratic Republic of Congo,
Sierra Leone, Sudan, Burundi, Ghana, South Africa, Egypt, the Dominican Republic, Haiti, Brazil, Honduras,
Bangladesh, India, Nepal, Romania, Bulgaria, Macedonia, and Afghanistan, as well as region-wide projects in
the Caribbean, Central America, and the Andean region of South America.  Services include policy appraisals
and assessments, training and institutional strengthening and the design and implementation of pilot projects,
feasibility studies, applied research studies, seminars/workshops and evaluations. Visit www.beps.net to learn
more.

E q u i t y  aa n d  QQ u a l i t y  ii n  PP r i m a r y  EE d u c a t i o n  ii n  BB e n i n  (( E Q U I P E )  

EQUIPE seeks to address some of the primary education system's barriers to equity and quality by improving
pedagogy, increasing opportunities for girls, increasing local government and civil society participation, 
improving financial and administrative management, and building capacity to face the HIV/AIDS challenge.
Pedagogy improvements are planned to occur at four levels: curriculum development, textbook development,
teacher training, and learner assessment. The project will provide HIV/AIDS education and build the capacity
of the Ministry of Education in Benin to address issues brought about by HIV/AIDS. 
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E q u i t y  ii n  tt h e  CC l a s s r o o m  (( E I C )

Creative Associates’ Equity in the Classroom (EIC) project worked in Bangladesh, Benin, El Salvador, Haiti,
Morocco, Peru, South Africa, and Uganda. The project offered training and technical support to teacher 
trainers and supervisors, curriculum developers, policy makers, and other education stakeholders. EIC 
developed a flexible package designed to increase equity and quality in the classroom in diverse country 
contexts. The package consists of training and technical assistance and products including: a multi-week, 
highly interactive workshop for teacher trainers, teacher supervisors, curriculum developers and other 
education stakeholders; an EIC training manual developed for training of trainers; a reference manual for 
teachers to promote equitable classroom practice, “Beyond Enrollment”; a guide for writing 
gender-appropriate curriculum materials; and a set of classroom- and school-level research tools. Tools are
available in English, Spanish, French, and Arabic.

J e u n e s  FF i l l e s  ee t  FF e m m e s  OO r i e n t é e s  àà  GG é r e r  ll ' A v e n i r  dd u  SS é n é g a l  (( J O G )

Creative Associates is assisting USAID/Senegal's Education for Democracy and Development Initiative (EDDI)
by increasing girls' access and retention at primary and vocational schools. Project JOG seeks to enable 
communities, families and girls to take an active role in managing the future progress of Senegal.  JOG 
activities focus on reinforcing the capacities of Senegal's education system and local communities to 
accommodate the needs of girls and young women by improving the infrastructure and learning environments
of selected schools.  Creative Associates has introduced practical life skills modules, innovative teaching 
methods, supplementary reading materials and gender analysis to teachers and staff. At the community level,
JOG activities assist in forming and training local school management committees to ensure sustained 
community involvement in school improvement and textbook distribution.

M o r o c c a n  EE d u c a t i o n  ff o r  GG i r l s  (( M E G )

Seeking to have a positive impact on schools, communities and the educational system, MEG works to
improve the access, enrollment, and retention of girls in selected rural primary schools. Creative Associates is
working with the Ministry of Education in Morocco to promote education system reform in pilot provinces and
at the national level, raise enrollment, and improve the relevance and quality of education in general, and the 
retention of girls in particular.  The project adapts training modules and other support materials in collabora-
tion with Ministry officials at the national and provincial levels. MEG’s approach empowers communities and
assigns it new responsibilities in the area of education, particularly for girls. 
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R e v i t a l i z a t i o n  oo f  II r a q i  SS c h o o l s  aa n d  SS t a b i l i z a t i o n  oo f  EE d u c a t i o n  (( R I S E )  

Creative Associates leads a consortium of partners on the USAID-funded RISE project, which provides rapid
distribution of school materials, equipment, and supplies in Iraq, and also emphasizes education reform and
underscores accelerated learning and enhanced teacher and school capacity. Rapid assessment processes were
initiated to meet the educational system's most pressing needs. Iraqi NGO partners guide local data 
collectors that will help establish targets for rapid distribution of materials. Accelerated learning pilot projects
will be launched to address girls' education, the needs of overage pupils, and out-of-school youth. The RISE
team will see that primary and secondary teacher training efforts allow local teachers - as mentors and 
trainers - to assume leadership of the teacher training process in Iraq.
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The Revitalization of Iraqi Schools and Stabilization of Education (RISE) project is surveying
more than 3,000 schools in Iraq for their physical condition and most immediate procurement
needs. RISE will deliver more than a million student kits to Iraqi secondary schools. School kits
will ensure teachers and classrooms in 18 governorates are well equipped to provide a healthy
learning environment for Iraqi students and teachers.



O u r  VV i s i o n

Creative Associates addresses urgent challenges facing societies today.  Whether they are shifts in 

demographics, the workplace, the classroom, technology, or the political arena at home and abroad, Creative

Associates views change as an opportunity to improve.  We help clients turn transitional environments into a

positive force – an impetus for creating more empowered and effective systems and institutions.  We approach

change as an opportunity to transform and renew.

Creat ive  AAssoc ia tes……

Upholding Corporate Values — Striving for quality by delivering technical excellence, remaining client-focused,
communicating directly, fostering teamwork, and respecting ourselves, our clients, and those we serve.

Promoting Equity and Diversity — Providing opportunities for all, with a focus on serving girls and other
underserved populations.

Empowering Others — Preparing people and institutions to move forward by building local capacity and 
aggressively incorporating stakeholders in decision making and program execution.

Building Sustainability — Tackling urgent problems with solutions that remain viable and withstand the test of
time.

Achieving Results — Offering innovative perspectives and creative problem solving. Delivering sensitive, 
practical solutions.
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